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KEDGE community consists of nearly 70,000 alumni
worldwide, of which about 3,800 alumni in China. As
leading experts in various fields, they are deeply

involved in the transformation and innovation of

industries, contributing to the process of shaping a

neo-industrial, digital and multipolar world where
social fairness and meaningful progress have become

key demands.

Sabrina WOO
Deputy General Manager for China
KEDGE Business School
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KEDGE Business School offers 18 international bach-
elor and master programmes for Chinese students.
Including competitive programmes in the field of
supply chain, purchasing, wine, international sports,
logistics, art and creative industries, marketing
among others. Active and open-minded, the gradu-
ates are well adapted to an environment of change
and diversity, and keep bringing new ideas and inno-

vations to the business world.
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KEDGE IN MY MIND

My study experience at KEDGE has greatly improved my
abilities in communication, as well as in practical busi-
ness operation in a cross-cultural environment, which
has later proved very crucial in my early job-seeking
and career. The study methods and environment at
KEDGE is definitely very international. Through group
work, you are constantly required to cooperate with
students from different cultures, which clearly urges
you to develop better skills, simplifying and improving
your communication with a greater empathy. In class,
each of your contribution is counted into the final
score, which really encourages you to believe firmly
into the value of your ideas and builds your confidence

and skills to express your point of view in public.
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KEDGE Business School
ESC 2010 Intake

Ripple Insights
Founder
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MY CAREER CHOICE

Compared to big consulting companies where people
place greater focus on the overall efficiency and profits
of the firm and the working mode is more standard-
ized, | personally prefer more cultural, innovative and
exploratory works. And years of working experience
have made me more determined to integrate my
personal interests into work. If you have no true pas-
sion for the consultancy and marketing research you
conduct, how can your clients be impressed by your
work? Instead of being motivated only by my self-inter-
est, | want to give full space to my own initiative and do
some original work, which can help people step out of
their comfort zone. When | realized that there was
really a big market opportunity for this kind of work, |
decided to create an opportunity to prove myself.
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KEDGE IN MY MIND

The MSc. International Business programme offers a
wide range of international courses: "International
Geopolitics" by American professor, "Supply Chain
Management" by British professor, "Corporate Finance"
by French Programme Director, "History of the Europe-
an Union and European Geography" by Italian profes-
sor, "International Law" by Malaysian professor, "Inter-
national Culture" by Chinese professor... the professor
that impressed me most was Professor Stefano Pilotto
from Italy, who taught two courses, "History of the
Development of the European Union" and "Politics and
Geography of the European Union". In class, he can
speak 5 languages (English, French, Italian, Spanish,
German) and communicate fluently with international
students, which overwhelmed me by the charm of the
diversity, tolerance and extensive knowledge of schol-
ars. Through many after-school exchanges, he made
the learning more attractive in a relaxed atmosphere.

ERIIR
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KEDGE Business School
MSc. International Business 2019 Intake

Juneyao Airlines
Business Management Trainee
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MY CAREER CHOICE

Years of overseas work and life allow me to experience
popular aircraft, such as the Airbus 380 and Boeing 787
of more than 20 air carriers around the world. I also
have left my footsteps in more than 60 cities in 13
countries over 5 continents. | have developed a keen
interest and great enthusiasm for civil aviation in every
takeoff and landing. Whenever | encounter difficulties
and ups and downs, my mood can be instantly healed
when | look at the planes taking off and landing and
watch the flights on the tarmac. | love the blue sky and
yearn for freedom. Those complicated airport codes,
airframe numbers, and route networks all connect the
cities that | have traveled with emotional temperature.
Itis charming to turn my hobby into work. In civil avia-
tion work, | hope to witness more warm stories and

accompany more people with dreams.
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KEDGE IN MY MIND

The ISLI programme of KEDGE built connections
between students and enterprises, giving me the oppor-
tunity to apply what | had learned in class and to
improve it repeatedly in practice. At that time, | was
selected to participate in a project to reposition the
logistics warehouse at Haier's France headquarter. Over
the course of half a year, our team visited Haier
frequently and discussed the project with Haier's leader-
ship, who directly helped advance the project as men-
tors and sponsors. Although it was part of the study, its
work intensity and teamwork would leave an impres-
sion that you were really doing a job in a company,
especially when your work was finally applied into
actual operation. Some of the students were even
recruited by the company and started their career. This
was a beneficial process that could help to improve

one's abilities and develop his or her working potentials.
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KEDGE Business School
ISLI Global Supply Chain Management 2007 Intake

Decathlon China
North Asia Supply Planning Director
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MY CAREER CHOICE

I joined Decathlon in 2009 and have been in the compa-
ny for more than a decade. My loyalty comes from three
aspects. The first is my recognition of the company's
culture. The second are the learning and development
opportunities that the company keeps providing to me.
The last one is that | am willing to and is able to create
new values to the company. Decathlon is committed to
making every consumer enjoy the sport activities, so the
product price is usually very cost-effective. Such vision
will motivate the employees to be more responsible. At
the same time, Decathlon also attaches importance to
the personalized development of employees with a set
of standard procedures. Leaders regularly communicate
with employees to set new goals and help them with
proper advice and assistance, which greatly encourages

their initiative and creativity.
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KEDGE IN MY MIND

When | looked through a magazine about overseas
business schools, | read an article written by KEDGE
Professor Michel GUTSATZ. The article analyzed in
detail how the subtle differences of a product, such as
a pair of leather shoes with different colored shoelaces,
could tell a brand's characteristics and values, thereby
providing a premium and added value to its customers.
The Professor's point of view refreshed my understand-
ing of brand and made me yearn for his courses. Recall-
ing my 2 years at KEDGE, | benefited a lot from both
professors and French classmates. The professors have
extensive corporate work experience. They share the
latest business practice cases in class, involving com-
panies from different industries to give pertinent evalu-
ations and suggestions of optimization to students for
their business simulation projects. As for French
students, they are very imaginative and quite open to
new things. Once they have a clear goal, they will

devote themselves to it with attention to every detail.

KEDGE Business School
MSc. Marketing & Brand Management 2012 Intake

MAISON SONZHOU
Co-founder
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MY CAREER CHOICE

I always paid special attention to the study of the brand
management of luxury goods. In terms of production,
China has a long history of silk making, and its silk
products are world-renowned. Compared to the silk
products imported from the western world, a company
that makes and sells silk products in China can give full
play to the leverage of technology and price. In terms
of market demand, with the continuous process of
China's modernization, the demand for high-end silk
products in line with the modern aesthetic will be
non-negligible. Besides, it is also the business and
cultural responsibilities for a Chinese running silk busi-
ness to inherit and promote the "Silk Road" culture,
bringing China's modern excellent silk products to the

world market.
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KEDGE IN MY MIND

Through case studies and business simulations, KEDGE
offers practice-oriented classes where you can learn
theoretical knowledge and master the skills like analyz-
ing financial statements, calculating cash flow valua-
tions, building options models, etc. KEDGE is also a
community with a high level of internationality. Discus-
sions and assignments in groups encourage students
to improve both their English and French and become
more tolerant facing cultural differences. In an interna-
tional working environment, understanding the social
characteristics of different cultures could help to seize
the initiative in business cooperation. Later when | was
seeking collaborative opportunities with Cooperl Arc
Atlantique, the largest pork processing company in
France, it was exactly the cultural empathy cultivated
during my stay at KEDGE that helped to bring the two
sides closer and achieve the final cooperation.

HE{ERIFIR
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KEDGE Business School
MSc. 2008 Intake

China Fortune Media Group
Deputy Financial Director
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MY CAREER CHOICE

| first worked as intern in the investment banking divi-
sion in a securities company where | was exposed to
information about capital operations for listed compa-
nies. Compared to the internship job, | found myself
more attracted to the working role that would allow me
to develop a comprehensive understanding of various
industries and participate in the decision making. So |
decided to involve myself into the work of capital oper-
ations. Up to the present, | have almost 10 years work-
ing experience in capital operations, investment and
financing for listed companies, covering industries like
technology, food, media, etc. | believe that the objec-
tive of capital operations has always been making con-
tributions to industrial entities. And only by mastering
the characteristics of each industry can capital opera-
tions serve as an effective impetus for domestic com-

panies to go abroad.
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The SITU-KEDGE Global MBA owns EQUIS, AACSB
and AMBA accreditations. It ranks 415 worldwide and
in the top 15 Executive MBAs in China (Financial
Times 2020). With their excellent business acumen
and extensive business practice, the graduates
become the driving force that promotes corporate

social responsibilities and innovation of industries.
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KEDGE IN MY MIND

The Global MBA has not only given me a new under-
standing of leadership and team management, but
also made me determined to comprehensively
improve my work and team. It helps me develop a
learning habit of voluntary exploration and diligent
thinking and teaches me to do the most important and
valuable things in a limited time. While attending the
MBA programme, | also joined KEDGE Marathon Club
(Masai Mara). For me, marathon is not only a sport, but
also a way of meeting new friends, a tempering of the
body and mind, and a deep confrontation with myself. |
feel very grateful towards my running friends that | met
during the MBA study. It was in their company that |
started to meet "a better me".
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President of KEDGE Marathon Club (Masai Mara)

SJTU-KEDGE
Global MBA 2012 Intake

STMicroelectronics China
Microcontroller Market & Application Director
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MY CAREER CHOICE

| chose to work in the semiconductor field, firstly
because of my technical interest. Secondly because |
could feel a sense of accomplishment due to ultimate
formation of product, relying on conceptual design.
And the third is to follow the trend of the times, hoping
to be part of the cutting-edge technology. In 2002, |
joined the world leading semiconductor company
STMicroelectronics. During the 18 years there, our team
actively promoted the development of the MCU eco-
system, which expanded the company's MCU business
in China by dozens of times and significantly increased
its market share. As for the future development of the
company, in addition to technology research and
development, we will also invest in building a healthy
corporate ecosystem and solid brand influence, which

is a manifestation of "mastery and controllable".
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KEDGE IN MY MIND

In my entrepreneurial project, | put emphasis on "lead-
ership", which is inspired by what | have learned in a
course focused on leadership from the SUTU-KEDGE
Global MBA. I envisage that Sailing Leadership could be
like an MBA for kids and adolescents. It is not only
about the qualities they cultivate from the courses and
activities, but more importantly, they learn how to
make use of these qualities, to organize them and
make decisions. And at the end of the training, | wish
they could become a manager, a future global civic
leader. In April 2018, as member of the board commit-
tee of KEDGE Kids Club, | brought the courses of Sailing
Leadership to our alumni and their kids, hoping to let
them enjoy this activity that has so many advantages
such as interdisciplinary learning, leadership develop-
ment, cooperation ability cultivation and practical

skills improvement, etc.
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SJTU-KEDGE
Global MBA 2013 Intake

Sailing Leadership
Founder & CEO
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MY CAREER CHOICE

During the period when | worked for the luxury yacht-
ing industry, | came to know about sailing. It is an activ-
ity full of unknown and challenge, demanding a strong
combination of will, knowledge and skills. All the quali-
ties required by sailing meet the popular education
concept of STEAM and that's why I chose to focus on
these two to start my entrepreneurial project. For me,
to excel from other projects, it is a must to have a stable
and considerable investment into the R&D of courses
and the diversification of the products. The team has
been adding new things to our curriculum and activi-
ties in the light of the market trend and in the mean-
time, we insist on the standardization in order to facili-
tate the reproducibility. As a result, our business now,

has extended from Shanghai to many big coastal cities.
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KEDGE IN MY MIND

During my MBA study at KEDGE, | started paying atten-
tion to consumption upgrading. As one of the first
Chinese who got access to the European and American
consumer markets, | witnessed the rich supply of local
services for middle class in these countries. The
price/performance ratio there was much better than
that in China's domestic market. As the study went on,
| came up with the definition of consumption upgrad-
ing which is maximizing the price/performance ratio
instead of asking consumers to spend more money.
After 2-year systematic learning of management, |
invested in a new project focusing on haute couture
suit customization. My objective was to realize what |
believe as consumption upgrading by providing con-
sumers with better product quality and service than its
price.
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SJTU-KEDGE
Global MBA 2010 Intake

METMAN Brand Management Co., Ltd.
Founding Partner
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MY CAREER CHOICE

Itis universally acknowledged that people run business
for profits and growth. But it is certainly not the only
purpose! Things like rapid expansion in the Internet
industry is never my preference. For me, it is better to
insist on my own standards and become an expert in
what | am good at. Relying on China's advantages in
garment manufacturing, we build flexible supply chains,
tailor high-quality products for our customers, explore
new things in the traditional garment supply chain. With
mature mobile Internet trading technologies, we devel-
op new distribution channels, create community mar-
keting strategies based on word-of-mouth communica-
tion to build cultural circles. Together with our products,
we also provide circle-based lifestyle content services
that are adapted to all kinds of social occasions to our

customers.
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KEDGE IN MY MIND

By the year of 2008, | started to look for a career trans-
formation by joining Nokiasiemens Network. From
technology to procurement, | sought to prepare myself
towards management. So, | attended the SJTU - KEDGE
Global MBA, a programme from which | benefited a lot.
First, the curriculum covers all aspects of management
and presents an overall picture of enterprise and indus-
try, which helps you to go beyond your working field to
build a holistic perspective. Secondly, you will receive a
wealth of latest real business cases in class where you
learn to extract the methodologies that can be soon
applied in your work. Furthermore, through the
exchanges with participants from other industries and
cultures, you will know how to take the initiative in
negotiations and master soft skills of communication.
The frequent oral presentations also help to enhance
the ability to give public speeches.
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SJTU-KEDGE
Global MBA 2009 Intake

Lenovo Group
Global Software Procurement Manager
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MY CAREER CHOICE

I majored in electronic engineering at university and
got hired by a state-owned company for hardware and
software integration after graduation. Due to the weak
manufacturing basis, the industry was only in its initial
phase in China and the domestic companies ran
mainly their business in distribution with few posts in
R&D. In order to keep abreast of the cutting-edge tech-
nologies, | joined Siemens where | worked as Technic
Assistance Team Leader in Beijing and Munich. The
working experience in Germany not only gave me
access to the most advanced technologies, but also
bestowed on me a professionalism of focus, rigor and
precision which had powerfully boosted my career pro-
gression in subsequent periods. In the future, I will go
on with my development in the same industry, with the
same professional attitude. To promote the supply
chain-centered researches in the digital age, | wish to
extract my working experience in procurement and
refine them into methodologies so as to benefit more
people working in this field.
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KEDGE IN MY MIND

If you ask what I have learned from the MBA, I'll sum it
up as "KFC": K-Knowledge, F-Friendship, C-Capital.
First, we learn very up-to-date theoretical knowledge,
covering all aspects of the entire business operation,
such as marketing, supply chain, quality, investment,
project management, etc. In terms of network, we
attend MBA courses three days per month where
participants become very close through class discus-
sions and after-school group assignments. In addition,
by joining in KEDGE's various alumni events and clubs,
we meet alumni and professors from all over the world
so that we can build new relations and learn about the
latest trends. About personal development, through
leadership and other courses, | have improved my time
management and communication skills, especially
cross-cultural communication soft skills. The IBS (Inter-
national Business Seminar) has opened up my vision

and landscape.
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HELLA China
Marketing Manager
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MY CAREER CHOICE

After my bachelor graduation from SJTU, | was success-
fully hired by HELLA, a global, family-owned listed
company. From Marketing Executive to Marketing Man-
ager of China, every day, from nine to five, I live a regu-
lar routine and get promotions step by step. Everything
is in order with this "stable" job. However, if one stays
in the "comfort zone" for a long time, he/she will prob-
ably end up like slowly boiling frog. After having
worked in HELLA for ten years, | suddenly realized that |
had been in the same function for too long, so the
shortage and imbalance of knowledge structure have
slowly emerged. | began to think about how to get out
of the professional "Comfort Zone" and how to further
improve my career. Finally, | decided to attend an MBA
to achieve a self-improvement and develop an interna-

tional network while broadening my horizons.




5 = v ANE A Ay
AREE

UNFORGETTABLE
YEARS
IN HOSPITALITY

frocurement

29

LBEAR - EENHE R
EPRTEER MBA 2011 4%

SHER TS
KPR RIS

BNz FH

BT EFHEEE TR MBA B, HBTEKRIMNE
EESEATIIE BIIPEEXKH BN X—
R2INE, LI ENEREIFRTER, BkE
TEEEHEF RN LSRR KA EREREIR MBATE,
MBA B—PIRAMIIREIEIERNTE, T AIRIZRE
GBI B CMNSE BIERES], MEREARXXUAET
WHFRIZANESISECELRRLERE, HEELA
PURNREEMET HLE. ItLsh, BIER MBA H%F>)
ILFER T AL “WESHIENEE—T] AEBLEN
RE, BuE2RN, MEPNEWHSIE (CSR) A
HVEEEARIEEZ IR AT LB THHIAR.

KEDGE IN MY MIND

| decided to participate in an MBA programme during
my career advancement. | was not yet employed by
AccorHotels but already identified with the value of
"individuality" to which the French culture attaches
great importance. Besides, my aspiration for an inter-
national learning environment also encouraged me to
make SJTU-KEDGE Global MBA my final choice. For me,
MBA is a platform where you can make up for the struc-
tural lacks in your management knowledge. The cours-
es help you to reach an integrated improvement of
management ability and the exchanges with partici-
pants from different industries led you to walk out of
your zone for more knowledge and a broader perspec-
tive. The MBA study also freed me from the idea of
"performance orientation as the measurement for all
work" and equipped me with a holistic perspective.
Furthermore, the courses on CSR and supply chain
management opened my eyes and offered me a new
understanding of modern business.
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AccorHotels
Director of Procurement Great China
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MY CAREER CHOICE

In the late 80s, with the policies of reform and opening,
the first joint ventures were established, and the hospi-
tality marked its initial step in China. Following the
trend, I made the decision to start my career at joint
venture hotels. Though the impact brought by western
culture was significant, it had helped me achieve a
change of mindset from "we can solve any problems if
we have passion and enthusiasm" to "when faced with
problems, a general service spirit of co-benefits and
cooperation is a first and must". In my nearly 30 years'
work in hospitality, | have participated in and
witnessed the ups and downs of the industry in China.
Now, equipped with a deep understanding of the
top-level service and humanistic care of high-end
hotels, I have also mastered knowledge and skills in the
field of supply chain, internet technology and import
and export trade. In the future, | will continue to devote
myself to making more contributions to the hospitality
industry in China by use of my experience and strategic

vision.
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KEDGE IN MY MIND

| applied for the SITU-KEDGE Global MBA in 2016. At
that time, I had been working as Marketing Director of
Benefit for more than half a year. | started to be aware of
the importance of other sectors outside of the marketing
department in the overall business operations. With an
MBA study, | hoped to see beyond my own field, get an
insight into business models and channels and build on
my strengths to develop a more distinctive leadership. In
the selection of programmes, | found my requirements
perfectly targeted by this Global MBA. It provided a com-
prehensive curriculum, an international faculty well-ex-
perienced in business practice and a time-honored
campus with pleasant surroundings. Finally, taking
advice from many colleagues who graduated from
KEDGE, | chose to start my MBA journey there. Thanks to
the 2-year study, | have befriended with many "interest-
ing souls" and got well prepared for the career advance-
ment in the years that followed.
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LVMH
Benefit Brand GM
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MY CAREER CHOICE

"Passionate. Curious. Walk the talk." These are the three
qualities that I always consider as my guidelines in both
daily life and career path. After graduating from universi-
ty, I started my career in the FMCG industry. | have
always been curious to explore this highly competitive
and ever-changing industry, especially in the cosmetics
sector. From Unilever to L'Oréal, and now LVMH, | grow
together with the brands | have been in charge of -
better brands come along with a better self. In the face of
the challenges brought by domestic brands and the
pandemic, my attitude is to emphasize on consistency
and be courageous towards possible risks, keeping a

dynamic dialogue with innovation and challenges.
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KEDGE IN MY MIND

The rapid development of Yung Gaho is inseparable
from what I have learned from the SJTU-KEDGE Global
MBA. Firstly, with the most advanced international
management knowledge delivered in courses, | could
scientifically and objectively "diagnose" the enterprise
and use the methodology to make strategies. Secondly,
there are many participants from medical industry,
especially some senior managers from western medi-
cal companies. By making exchanges with them, |
could better understand their management models,
especially in terms of employee training. Besides, the
programme is delivered in English. That had greatly
helped me with my English level. During the Interna-
tional Business Seminar in the US, with many partici-
pants from all over the world, we visited official institu-
tions such as the US think tank (Obama think tank) and
the Foreign Trade Bureau. The trip let me know more
about foreign cultures and ways of thinking, and effec-
tively accelerated the cooperation between Yung Gaho

and American Ginseng Agricultural Association.
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Shanghai Yung Gaho Pharmaceutical Co., Ltd.
Founder & CEO
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MY CAREER CHOICE

Born in a family of traditional Chinese medicine and
influenced by traditional Chinese medicine since
childhood, | have great affection for this excellent
traditional treasure. In 2007, after several years of pro-
fessional exploration, | decided to inherit the family
tradition. Therefore, | founded Shanghai Yung Gaho
Pharmaceutical Co., Ltd., and have been engaged in
the Chinese medicine industry for more than ten
years. Up to now, Yung Gaho's business scope has
been expanding, involving Chinese herbal medicine
wholesale, chain pharmacy retail, e-commerce,
cultural & creative industry, etc. At the same time,
Yung Gaho has cooperated with the American Ginseng
Agricultural Association and the subordinated com-
munity committee of Shanghai Jiading District. With
the support of national policies, | am looking forward
to contributing to inheritance and development of

Chinese medicine.
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KEDGE IN MY MIND

In choosing MBA programmes, | made some researches
and took advice from the management of the compa-
ny. There are 2 reasons why | applied for SUTU-KEDGE
Global MBA. First, | worked in a company where
exchanges with European colleagues were quite
frequent. An international MBA programme with a
French origin could offer me a better understanding of
Europeans' way of thinking and business conventions.
And then, KEDGE business school received a wide
recognition from the management of the company.
Through the MBA study, | have mastered systematic
business management knowledge and skills with a
holistic approach to operation and an enhanced time
arrangement ability. Most importantly, | become more
open-minded. MBA made me realize that it is good and
normal to have conflicting opinions with so many busi-
ness elites around. This is exactly where innovations
come from. MBA means being open to challenges.
Though sometimes people may hold counterviews,

you can always have your voice out.
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ORCA Pennel & Flipo SPRL
Chief Representative Officer APAC
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MY CAREER CHOICE

Having worked in ORCA Pennel & Flipo more than 12
years, | still see potentials for mutual achievements
between me and the company. In my opinion, we will
continue to see, in the emerging China market, rising
demands for our products of leading technologies in
the area of transportation (such as high-speed railway,
metro), special rescue, space flight and aviation, etc.
Therefore, as Chief Representative Officer of China, |
could make more contributions to the company with
my voice being valued and respected. In return, in this
medium-sized company, | will feel more encouraged to
implement my ideas. In the future, | hope to gradually
enlarge my team and build a branch here in China,
focusing on introducing high-tech materials into China
market and building bridges between local private

businesses and oversea companies.
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KEDGE IN MY MIND

In search of MBA programmes, | attached great impor-
tance to the internationalization of the programme,
especially in terms of curriculum, professors and alumni
network. And | found that the SUTU-KEDGE Global MBA
was exactly what | was looking for. The International
learning experience will open your eyes, lead you to ana-
lyze problems from a broader perspective. The case
studies and discussions in class are a big challenge, but
the opinions from different cultures, industries, manage-
ment levels will help you to think out of the box with a
full picture of the cases in question. In addition, the MBA
study also introduced me to a group of like-minded
running friends. | became a member of KEDGE Marathon
club Masai Mara and started my marathon journey
around the world with them. This is the added value of
the MBA for my life. Masai Mara leads me into the world
of sports, health and public welfare, and gives me inspi-
rations on personal sustainable development.
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Former AccorHotels Greater China Sustainability Manager
Persona China Partner
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MY CAREER CHOICE

At first, | chose to work in the field of sustainability out of
my major at university, while now, | continue to go deep
into this field because of my recognition of the idea and
the positive development trend of the industry. | succes-
sively worked as auditor and trainer at SGS, APAC sourc-
ing manager at Staples and Sustainability Manager for
Greater China at AccorHotels. Now | am Persona China
Partner and work as Certified Tutor for a number of
Persona courses ( Resilience, Emotional Capability,
Storytelling ... ) "Sustainability" has been the core of my
career and has had a great impact on my personal life. |
always believe in the motto "Be the change you want to
see in the future". Currently, as Certified Tutor, | would
like to share my experience on the topic of sustainability
with more people by means of storytelling.
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KEDGE IN MY MIND

When | applied for the SUTU-KEDGE Global MBA, | was
a bit lost. I did not know exactly the direction for future
career development, except that | had the interest
towards finance. However, following the learning pro-
cess, the professors guided me, while my classmates
inspired me a lot. | had progressively a clearer objective
for the career path. It was after the MBA learning that |
started to concentrate my work on finance investment
and M&A. Besides, the MBA learning has put me on the
path of additional professional certification training:
CFA, FRM (Global Risk Management) and CQF (Quanti-
tative Finance). Through MBA, | also develop a good
reading habit: | read every day. Each year, | read more
than a dozen of original English works, most of which

in finance.
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MY CAREER CHOICE

Graduated from Suzhou University with an engineering
background, I first worked at Longrich (a large Chinese
local FMCG company) as a marketer. It was during that
time | got to know about business finance. After work, |
become extremely interested in the learning, research
and investment of the stock and bond markets, which
became my interest and now my career. Through the
MBA study, | started to concentrate my work on finance
investment and M&A and became more interested in
the study of finance theories. In the following years, |
will settle down to the learning and research of the
application of quantification and artificial intelligence
in assets management while focusing my career on

assets management and business mentor.
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KEDGE IN MY MIND

KEDGE Business School is reputed for its business stud-
ies regarding its global ranking and international accred-
itations. With my appreciation of French culture, | can
think of no better choice than this programme. Through
the 2-year MBA study, | got a deeper and holistic under-
standing of business and market. | learned much theo-
retical knowledge and practical skills about how to
make strategies and lead a team, a department, even
the whole company. The exchanges with other partici-
pants - elites from various industries - also gave oppor-
tunities to be informed of the latest trends of different
industries in a very efficient way. Moreover, the relation-
ship built in class means more reliable business cooper-
ation possibilities in the future. Most importantly, the
course on innovation and entrepreneurship, covering
almost all steps of business creation, had laid a solid
foundation for my entrepreneurial project and helped fix
my career objective - making use of cross-border advan-
tages in internet marketing to play a part in the transfor-
mation and upgrading of traditional industries.
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Managing Director
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MY CAREER CHOICE

Well experienced in the field of internet advertising and
exhibition industry, | have developed an in-depth under-
standing of new technologies application in the digital
transformation and business model innovation of tradi-
tional industries. I believe in the potential boom of exhi-
bition economy in the future, not only because | know
the industry, but also, | have confidence in the revolu-
tionary changes that 5G technology will make and the
dynamic development of the domestic exhibition
market. The internet has developed over 20 years, while
in exhibition industry, almost absent are the changes on
informatization and digitalization it has made to other
traditional industries, mainly due to the facilities and site
limitations. With the development of 5G, the qualitative
evolution of data transmission will break the limits and
push forward the application of virtualization at an
incredible speed. | expect to integrate the latest technol-
ogies and marketing expertise into the traditional exhibi-
tion industry and make optimal use of my cross-border
advantages to occupy a leading place in the playing field
of Intelligent Exhibition.
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KEDGE IN MY MIND

When the idea of attending an EMBA programme
flashed, my husband encouraged me to go for it. In
order to better integrate into French culture, | chose the
EMBA co-delivered by SUTU and KEDGE. Its cross-cul-
tural teaching model and diverse case studies familiar-
ized me with different business models, management
philosophies and styles across Eastern and Western
companies. KEDGE is a useful platform for participants
to mull over these business concepts. The professors'
case analysis and class discussions allowed me to have
a deeper understanding of the operational practices of
different businesses: | got to know their success factors
and learnt how to avoid the same mistakes that the
firms used for case studies had made. Meanwhile, by
exchanging ideas with classmates in and out of class
enabled me to know more about different industries
and functions. And that's where the idea of starting a

new business came from.
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Founder of Cooljogging

Founder of Steel Import and Export Company
Multi-industry investor
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MY CAREER CHOICE

In 2003, | founded a steel import and export business,
whose products are now exported to Europe and Africa
after 15 years of operations. After obtaining my EMBA
degree, | founded Cooljogging in August 2016, a B2B
sportswear company focusing on the online sales of
specialized sports outfits made in UK for jogging,
cycling and yoga, among others. So far, it has a sales
revenue of 3 million RMB. As investor, | have invested in
a number of businesses, at a rate of one to two per
year. Next, | plan to invest in an online HR agency, a big
data company and a video-streaming business. Addi-
tionally, as | am a big fan of gourmet, | want to open a
high-end Japanese restaurant. Before making an
investment, | often look at three factors of a company:
its core competences, availability of profitable projects,

and technological competitiveness of its offerings.
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KEDGE IN MY MIND

In business consulting, in addition to an intensive study
of the company, the ability of looking into the future
and making foresighted decisions is also indispensable
in providing clients with effective solutions. To develop
the ability, | applied for the SUTU-KEDGE Global MBA
programme. Recalling the 2-year MBA study, | really
appreciate the highly international faculty and the stra-
tegic thinking it helps to develop. The cases studies are
all selected from the latest and representative ones in
the business world, targeting the industry prospects for
the next 5-10 years. Professors share advanced analyti-
cal tools and thinking perspectives, while the deci-
sion-making is left to the participants themselves. To
look in the long run, mastering the skills to develop
future-oriented "strategies" is more valuable than
equipping oneself with the prevalent "tactics". The pan-
demic caused by Covid-19 also underscores the value

of this future-oriented business discernment.
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President of KEDGE Supply Chain Club
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Huaxia Dun & Bradstreet
Solution Director
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MY CAREER CHOICE

10 years ago, | made my career transition from supply
chain management to business consulting. The transi-
tion was triggered by a common problem for supply
chain practitioners: an efficient and compliant supply
chain management often becomes a bottleneck in
operation, due to the market competitiveness and
product profitability, after it has been put on the
market. So, | started working in the field of business
consultingThe transition not only enriched my knowl-
edge of supply chain strategies of different industries,
but also connected me with top management who
decides the future of the company. With a comprehen-
sive understanding of the corporate vision and plan-
ning, better supply chain solutions were developed
and thus maximized was the business value it may gen-
erate. As a result, from a task performer focused on
"tactics", | have now become a business planner capa-
ble of overall business arrangement from the perspec-

tive of “strategies” .
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KEDGE IN MY MIND

As the average age and working experience of its
participants corresponded well to what | was looking
for, the SUTU-KEDGE MBA programme was a more suit-
able choice for me. The participants are mainly senior
management professionals, they generally have
distinct and clear personal views. And that could really
help ininspiring new ideas during the case studies and
discussions in class. In addition, | believe that modern
business philosophy originates in the West. Studying in
this programme could get me connected with a bigger
world and help to build my international network. Enti-
tled to the "KEDGE Award" for outstanding partici-
pants, | graduated in 2013 and started my entrepre-
neurial journey two years later. The MBA study expand-
ed my horizons and also gave me determination and
confidence. | also gained a comprehensive improve-
ment in practical management such as sales and oper-
ation, which laid a solid foundation for the creation of

my own business.
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Founder & CEO
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MY CAREER CHOICE

In China, there are more than 300 million people with
cardiovascular disease. Sudden cardiac arrest is quite
frequent while the survival rate is less than 1%, which
cause the death of more than 500 thousand people per
year. Public participation in first aid is the most effec-
tive way to improve the survival rate. In the Internet
age, technology will also provide a strong boost. | have
been working in the medical industry for nearly 20
years and have a special feeling for saving people's life.
We observed the global market, visited well-known
domestic and international institutions, and finally set
the direction of Hegrace: focusing on the field of public
first aid. After years of development, Hegrace has
become one of the industry's leading enterprises with a
significant market share, building up a commanding
lead in the area of the combination of Internet and
Internet of Things. In the next 3-5 years, Hegrace aims
to provide service to more people, save more lives, and
strive to be listed on the SSE STAR Market.
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KEDGE IN MY MIND

Along with my position transitions, my need for knowl-
edge of business management continued to grow,
especially in cross-departmental cooperations where
the overall operation of the company was involved.
Therefore, with the support from my company, |
applied for the SUTU-KEDGE Global MBA programme in
2009. The study provided me with systematic knowl-
edge in business management and also reset my mind-
set. | started to face the challenges in a holistic
perspective so as to better serve my own department.
Besides, the go-back-to-school experience offered me
a precious opportunity to get to know a number of
great friends. They are all elites of the industry they're
working for. And this broad network is critical for my

further career development.
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MY CAREER CHOICE

Nowadays, as the digital transformation is sweeping
the globe, the IT department has become one of the
functions that are greatly influenced by the trend.
Therefore, | believe that we practitioners should not
only master the latest IT technologies but simultane-
ously look into the demands for business development
to build up a comprehensive knowledge base. As IT
head, | also exerted my great efforts to look into and
learn the latest technology. For example, many people
are talking about the blockchain, but how many can
clearly explain how blockchain helps the enterprises to
solve the problems? In addition to the daily reading, a
better understanding of the technology can also be
gained from going out of the office and communicating
with the technical service vendors and experts of differ-
ent fields. In an age of lifelong learning, the IT manag-
ers should have an open mind to actively embrace
changes and the ability to pick up the good plans that
can really help improve the core competitiveness of

enterprises.
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KEDGE IN MY MIND

The SUTU-KEDGE Global MBA is a programme of inter-
nationality and diversity. When | attended the pro-
gramme, | was in charge of the project to bring Xbox to
mainland China, | would very often face problems
caused by culture clashes. This highly international
programme enabled me to better understand cultural
differences and be more tolerant and better at commu-
nication. In addition, the courses were delivered in the
Xuhui Campus of Shanghai Jiao Tong University. With
the convenient transportation, | experienced the inter-
national education while taking care of my job and
family life at the same time. Most importantly, besides
the management knowledge, the programme also
offered innovation-related major and courses, which
responded well to my career needs (I was working in
the game industry and was in charge of the creation of
Xbox Lab in partnership with SJTU).
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E-Home Entertainment Development Co., Ltd.
Secretary of Board of Directors / Project Co-founder
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MY CAREER CHOICE

The work at E-Home opened the door of cultural and
creative industries for me. | participated in the creation
and development of Microsoft Xbox in China and
gained many inspirations about personal development
and business operations. Relying on what | have
learned, | made up my mind to extend my career into
the field that I love. In the three years after MBA gradua-
tion, I had been exploring cultural and creative indus-
tries and artificial intelligence, hoping to combine my
personal passion with career development. In the pro-
cess of a continual innovation, | hope to achieve some-
thing in the promising cultural and creative industries,
not only a business success, but also a cultural impact

by conveying a philosophy of slow-pace life to city

dwellers.
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THE KEDGE Euro-Asia DBA programme is designed to
stimulate and guide enquiring minds of business
leaders who have proven themselves on the front-

lines of the world of commerce. After years of learn-

‘ ing, maturing and reflecting on their careers, they are
I ! I N determined to transform their mindset from business
practice and integrate academic research knowledge

so as to give answers to the question, “What's

next?” , with decisive confidence and conviction.
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KEDGE IN MY MIND

In 1999, | founded the first professional brand commu-
nication management website in China - BrandVista.
With products, popularity and profits, the platform
seemed to be running well, however, | was not fully
satisfied. The people that | can help were not as
numerous as expected and the services | could deliver
limited. A grand vision without feasibility is just a castle
in the air. In pursuit of a methodology, | chose to apply
for KEDGE EA-DBA programme. In writing the disserta-
tion, my advisor emphasized that the topic should not
be too vast. Don't overestimate oneself by thinking that
one could come up with a theory that worked for
everything and everyone. Those words enlightened me
to review my business: should | take a step back on the
platform thinking? Having realized that not everyone
had such energy to build and run a platform, | decided
to throw myself into the development of BrandVista,

exclusively focusing on the field of brand marketing.
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EA-DBA Doctor

BrandVista
Founder
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MY CAREER CHOICE

I restarted an innovative business while writing the DBA
dissertation by building the intellectual station on mar-
keting "BrandVista Granary". To adapt themselves to
the systematic and comprehensive competition in the
future, enterprises need to go beyond "the rule of men"
and improve operational efficiency with more system-
atic models and methodologies. The marketers in a
company often project past experience into their actual
work, which makes it difficult to work together. Those
are the problems that "BrandVista Granary" tries to
solve. Therefore, | divide the curriculum into different
modules and then integrates the characteristics of each
module to standardize the curriculum and build the
models that can be reproduced. Now, "BrandVista Gra-
nary" gradually combines its online courses with offline
activities, getting more people involved. The number of
marketers with systematic and sustainable marketing
ability keeps increasing with the help of the station.
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KEDGE IN MY MIND

I've run my own consulting company for over ten years.
These last few years I've made a conscious effort to
focus on more international clients and | felt that a DBA
was a critical component to being successful in that
pivot. | wanted to attend a DBA from an international
university and get the DBA while | was still working.
When | saw that international focus that KEDGE EA-DBA
programme had with the Asian European slant, |
thought "Thisis it!" So far,  am simply delighted. | have
such admiration for the people in my cohort and |
appreciate that we come from such different back-
grounds and perspectives. | really look forward to our
conversations. | come away feeling much smarter than
when | entered the room. The teachers have all shown a
love for their topics and a genuine interest in us. My advi-
sor has been a huge help as | am working on my litera-
ture review, he keeps me focused and offers many valu-
able suggestions that my review is so much stronger as a
result. Thank you, Pr. Ralf BARKEMEYER, I've learned so
much already.
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EA-DBA Doctor

SagaciousThink, LLC
Founder & CEO
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MY CAREER CHOICE

My focus is on the impact corporate governance has on
risk governance by boards of directors. Many risks com-
panies face are CSR related such as climate change, so
that is the tie back to CSR. For me corporate governance
is a natural extension of what | do in helping companies
improve their business operations and support their
expansion efforts. The corporate governance addresses
my interest in boards and the CSR focus is something |
work with daily and see them as something you cannot
easily tease apart. If directors are doing their jobs, they
are looking at CSR risks. I've taught CSR to MBA students
for the past 6 years in the US and the Philippines and
believe it's a critical topic for business.
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KEDGE IN MY MIND

Why chose to continue the studies? For me, it is to solve
the puzzles encountered in work, instead of social
networking as it is not the reason why the difficulties
emerge and remain. Since | tried to make some system-
atic and theoretical considerations on the problems at
work, the EA-DBA which put more emphasis on academ-
ic research was undoubtedly the ideal choice. At the
beginning of my DBA, | encountered a "common prob-
lem" shared by my classmates: | always wanted to build
a set of universal theories. After the "blow" of the profes-
sor, | became more rational, narrowed and refined the
initially set up research topic about the influence of
Chinese culture on enterprises, departments and teams
to a more elaborate foothold -- When private water
supply enterprises have purchased the SOEs, what role
can the corporate culture play in the process of enter-
prise restructuring? - A research topic that has hardly
been studied in so far.
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EA-DBA Doctor

United Water Corporation
Board Director & Vice President
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MY CAREER CHOICE

Corporate culture presents a complex form in the enter-
prise. As leader, one should be proficient in using vari-
ous forms of corporate culture in order to serve the over-
all goals of the company. In the reforms of SOEs, our
team put emphasis on the following 5 things: First, the
resettlement of employees must be done well. Many of
the failure cases have adopted the "shock therapy",
where all the employees were directly laid off and every-
one was upset. Secondly, we must make great efforts on
corporate culture. It's better for employees to quickly
see changes both internally and externally. Thirdly, we
must increase investment. Many old equipment and
pipes are outdated and require investment. Fourthly, we
must improve the quality of service, especially in daily
life details. People who deal with water should also "be
tender like water" with users. Fifthly, we must ensure
social and economic development of the city. Economic
efficiency and social responsibility should be balanced
to achieve a sustainable development of the company.
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KEDGE IN MY MIND

In line with the current global strategy of the company
which targets Europe as the next M&A destination, |
chose to attend the EA-DBA programme of KEDGE, not
only to recruit potential industry talents in the pres-
ence of the school's network in Europe, but also, more
importantly, to strive for a continuous self-improve-
ment. I've worked in the manufacturing industry (main-
ly in auto parts) for many years and have accumulated
significant practical experience in this area. Through
the DBA learning, | hope to carry out some in-depth
academic researches and come to a methodology that
I can share with others. With a solid basis integrating
theory and practice, | will explore teaching and thus,
helping more people to accomplish greater achieve-
ments.
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EA-DBA Doctor

IKD CO., LTD.
Vice Chairman
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MY CAREER CHOICE

When I worked in foreign companies, instead of acting
in the company's best interest, | paid more attention to
my hierarchic positioning. Since running my own busi-
ness, | consider all the details from a management view
including my travel and mission expenses. Comfortable
with travelling in economy class and staying in budget
hotel, now | feel more relaxed and happier. When you
work as a professional manager, you only need to
comply with your boss's order and consider your
department's interest. But when you become an entre-
preneur, you have to make sound business decisions
and be responsible for all the employees and share-
holders. This psychological transition is the biggest
change I've experienced in entrepreneurial activities.
Today's world is predominated by the worship of
money. Many are crazy about taking shortcuts and
making quick money. However, people with this men-
tality tend to forget their original intention and be
misled in their career life. My suggestion is to set a
long-term goal and adjust in the process. You will have
a better development with a strategic vision while
following your heart's values.
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KEDGE IN MY MIND

I've always been interested in internet platforms and
integration of industry and finance. With KEDGE EA-DBA
programme, | came up with the methodology and start-
ed to focus on exploring the innovation trend of China's
industrial and financial business model of Internet. For
giants like Taobao & Jingdong, | attributed them to the
category of consumer-oriented Internet. They have inte-
grated horizontal industrial chains, providing rich selec-
tivity and quicker information than traditional super-
markets or stores, thus increasing customers' engage-
ment. However, such platforms mainly operate in the
FMCG, travel and real estate sectors. To help boost the
industrial development, we need more industrial focus
Internet platforms. Through vertical industry chain inte-
gration, these platforms could shorten the nodes, level
the sales price, and ultimately generate spillover effects.
Though relatively narrow compared to consumer Inter-
net platforms, they also require professional knowledge

and skills. Eventually, giant players will emerge.
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EA-DBA Doctor

DHC Holding Group
Chairman
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MY CAREER CHOICE

As far as career is concerned, | believe it is necessary to
master the methodology. Success in terms of methodol-
ogy is inevitable, while failure is accidental. One of the
core contents of my methodology is: avoid doing
outdated things, understand the stage of social develop-
ment and problems which need to be solved, and con-
form to the trend of the times. For example, currently,
the cultural industry has benefited from state support,
people's demand, and the time for wider development
has come. It is a domain that can make a difference.
However, professionals in the industry often lack busi-
ness thinking and market awareness. Some of the oper-
ating projects have ended up losing money because of
single business model. That's why we need cross-border
integration. The cross-border integration of core IP and
business value, the commercial application of core IP in
the whole industry chain, in the progress of cross-border

integration, will give rise to "blue oceans".
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KEDGE Alumni firmly focuses on its alumni and aims
to accompany them throughout their career. By creat-
ing local branches worldwide and developing profes-
sional clubs, the association builds strong connec-
tions within the community and even more space
where alumni may exchange, share and establish

business relations.
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Chesstar VR-Game Hu Qing Yu Tang

Chinese Medicines
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Future New-Tech Mercedes-Benz 4S Store

1/ A _ : . . .. SO RRIE:
e I, AL/ EL5 015 5 ERR L B

KEDGE Business School

Luye Life Sciences
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Tara BEMSH

Tara Scientific Schooner Visit
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Decathlon Logistics
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Tihho Tibetan Art Centre

& E-Commerce
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BIRERL: Porsche Training Center
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Louis Vuitton Exhibition
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There are 2 alumni groups in China, one in Shanghai (KaSH) and the other one in Beijing. The 2 groups believe in the values of sharing infor-
mation, creating new opportunities and caring for the community. The aim of the 2 branches is to bring KEDGErs together, wherever they

may be in the world, at social events (after-work meetings, meals and excursions).

2019.3

EREBS 2R & BARIEIE
Beijing Gathering on Purchasing & Capital Operations

KaSH = E KEDGE @ BEIJING
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EBRES BES i\ - kil . 2018.3
KaSH Z=: ZLEBEREZ®R
Old Shanghai Gathering on the Bund

SHANGHAI Board Committee i : i BEUJING Board Committee

2019.3
KaSH BE%: : 7 & IR

Shanghai Gathering on New Retail & Photography
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CHEN Grace First Alumni Gathering in Beijing
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Development & Construction Ll FRin) S
Club Med Business Consultant TENDED 20195
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Shanghai Gathering on Digital China
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Sharing Session
- Digitalized Supply Chain
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KEDGE Supply Chain Club aims to combine multiple resources (KEDGE Business School,
KEDGE Alumni, Supply Chain Industry Association, supply chain consulting companies,
supply chain talents headhunters and corporate partners, etc.) to promote the develop-
ment and innovation of supply chain management, to create a platform where people
share the most advanced theories, technologies, practices and information, to assist the
sustainable career development of our club members. The goal of the club is to become

one of the most influential supply chain organizations in Greater China.
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Luye Life Sciences Visit
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Hu Qing Yu Tang Visit
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- Chinese Medicines Innovations
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Health & Sports Summit
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Made up of KEDGE alumni with profound healthcare background, the club is open to every-
one interested in healthcare. Inviting industry experts to share their experience and latest
information, thematic activities will be organized on a regular basis to serve as a platform
for further learning and communication in order to promote individual career develop-
ment, social network and personal leadership. With the industry elites as its backbone, the

club aims to develop prospective business intelligence for the healthcare industry by lever-

aging and combining cross-border resources.
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Sharing Session
- Keys to entrepreneurial success

2018.11

“MTEHEIE—F? SFER
Sharing Session

- First steps to start your business
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With the aim of "creating opportunities", KEDGE Entrepreneurship Club serves as a plat-
form for exchange and cooperation among KEDGE alumni who are entrepreneur-to-be or
have already started their own business. Here, you can get the latest industry information,
meet well experienced entrepreneurs and experts from all industries and have direct com-

munication with them through activities such as thematic salons, resources-finding meet

ups, start-up project consultancy, etc.
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KEDGE Digital Club intends to integrate school, alumni and social resources to create a
platform for people from all industries to share their cutting-edge digital technology and
practical application of the most active topics. KEDGErs could benefit from a variety of

themed events organised by the club, inviting alumni and other experts from different

working fields to share their professional experience on a regular basis.
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Sharing Session

- Opportunities and crisis under pandemic

2019.11

“BFERENBRFRET SR

Sharing Session

- Assets management and digital currency
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Financial market under China-US friction
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KEDGE Finance Club is committed to create a finance-oriented platform of learning,
exchange and connection. Through articles, events and road shows, the club intends to
share the latest information, enable cross-border resource integration (knowledge, talent,
capital and public goods, etc.) and facilitate mutually beneficial cooperation both among

alumni and between alumni and the outside business world.
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- MBTI test and interview skills
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- Career development planning
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Gathering KEDGE alumni from MBA, EMBA, DBA, master & bachelor programmes and HR
experts from all fields, KEDGE Talent Development Club is organized to explore, promote

and develop the most advanced HR management theories and practices, offering a plat-

form of exchange, communication, learning and friendship.
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Webinar - Auto industry in economic downturn
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Porsche training centre & Volkswagen plant visit

BIEEN E'I {:-E
LATEST S S L
EVENT 1=

BREFHTEISFIETULEENR. fIHAEANBRESNA. & TS NMEMER,
BRI FARETUNT WA, HRARN FAERRATURIMNE, Hit—
PIEHEFRREEL B S AFRER!

The KEDGE Automobile & New Tech Club intends to integrate the resources of good quality
of the board committee members in the industry and organize various themed visits, to
provide KEDGErs with the cutting-edge automotive information and appreciate the charm

of automobiles and technology!
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2020 Shanghai International Marathon

2020.9

AR RREY” SER
Sharing Session

- Running in a healthy way
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50km Charity Walking Event
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Club New Year Gathering
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Masai Mara Club is a running & sports club created by KEDGE-SJTU EMBA & Global MBA
alumni. Combining the healthy running lifestyle with charity and medical assistance, they
have participated in many running races such as Shanghai International Marathon and

Dishuihu 24 hours Charity Run. MaSai Mara runs for health, for fun and for a positive life

spirit!
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Parent-child running race
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Sharing Session - Children psychology
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Workshop - Build your own OP boat
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With the slogan of “growing with our children” , the club intends to gather KEDGE alumni
from all programmes, together with their children. It provides the ideal platform to discuss
about the problems encountered in children's growing process: education, psychology,
training, contests, etc. Lectures, salons, indoor and outdoor activities with specific topics

are regularly organised in order to widen the scope of network, find solutions to the pain

points in parent-child education and develop a healthier parent-child relationship.
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Club President
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Dragon Boat Festival Photography Contest
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Teaser for Photofairs Shanghai 2019
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With the aim of capturing beautiful moments and appreciating art in life, KEDGE Photogra-
phy & Art Club intends to create a platform for alumni sharing the same passion to learn,
share and exchange. Through cultural activities such as themed salons, exhibitions, perfor-

mances and so on, the club hopes to contribute in the improvement of the members’ skills

and taste in photography and other artistic fields, bringing more fun into their lives.
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FIRARSS, RETBRANG, MELARKZR. Hil
S5IFH=. MEMEE MBA RIESE, XBHEEIIRE
BLIRAPRMLE, RRERWSER, RIRITIEDG, T

RADMAGERLTTo

By becoming a member of KEDGE Alumni, you are en-
titled to numerous services and exclusive benefits,
such as online alumni directory, job offers, MBA
courses at reduced prices, etc., which will help you
build your global network, solve professional prob-
lems, renew your knowledge and strengthen your

overall competency.
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KEHF BER=MRSS
KEY NUMBERS SERVICES

FEEHHEZRRARS (KEDGEALUMNY B— M ARERRMLE, CRT2HE ML (R, ¥R, 5. /. 815 5%, £F. 888, EEHEE IR R ERE—RT]
®iITE) BRI AL, BIARSS 578 .

The KEDGE Business School alumni association is a powerful international network of professionals from all sectors of activity (purchasing, KEDGE graduates have access to a range of

logistics, business, finance, management, marketing, communication, wine, etc.). services and events.

70,000+ 200+ ALGMNI

LIREEV 4 ERRET N
WORLDWIDE GRADUATES YEARLY EVENTS AEEEE , ég ,J EIHITE BIMERRS
KEDGE ALUMNI Official Website THEMED INTERNATIONAL
1 OO+ 2 OOO-I— CONFERENCES BRANCHES & MEET-UPS
V' 4
2O SE

www.kedgebs-alumni.com

GLOBAL BRANCHES CORPORATE PARTNERS

FEEHBFRETESFHETUNEERS5E, IEHA 3,800 ZRFEREMEFRAEFERE,

Key player in the market of China's higher management education, KEDGE now has over 3,800 Chinese and international alumni living and
working in China.

1 ,1 O O 75 HIX A BKFI4 BR AL B2
EFFMBAIE R T I LIAISONS TOGies
GLOBAL MBA e

EA-DBA

3,800+

UREEFELR R
ALUMNI IN CHINA

2,588

266

A & B TE EMBATRE SHSTiEnS ONLINE ALOMNI
BACHELOR & MASTERS EMBA OFFERS DIRECTORY
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BRNE - L=k MBA 1212

BENEFITS

EEYHEBHFLRRADUSEEER /| R
[ BIR% | BB, UL M TR MBAIRIE,
MBA Wi BRI R A NESF R RFEIR
BIZERX—Na G HERREHEEFH
R, RESHEHNEZERSE, WEHTM
BRESERFRZENAED), EHh
DA FR 4 !

KEDGE alumni are entitled to MBA courses
on different campuses of KEDGE in Paris,
Marseille, Bordeaux and Shanghai at spe-
cial prices! MBA alumni can have one free
course per year! The benefit is dedicated to
bringing a continual upgrading of manage-
ment knowledge and skills and helps to
expand the network among alumni.

fRZ{1i&i% MBA iRz
MBA COURSES AT REDUCED PRICES

BRMNME - S HEBRR

15% B4

ALUMNI PREFERENCE - ALL ALUMNI
(NON-FEE PAYING)

15% off regular price

BREME - X8KR *

25% L2

ALUMNI PREFERENCE - LIFE MEMBERSHIP* ALUMNI
(FEE-PAYING)

25% off regular price

MBA #%&
SE—R%EE MBA 1212

MBA ALUMNI

One free MBA course per year

79500 X7t (1XFR 2013 FZHIANF %)
the alumni network is 500 EUR (alumni enrolled before 2013).
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BRI - A9 KEDGE K1
BENEFITS

5% KMEENE MBA F3)EL, BIEH
= M9 KEDGE K fE, RS EEF B,
MBA IRIZELIFALIE, ERX—NEIFHEL
REMEZFRETTLFON, BADASGS
KAONERY, WA RREHD,

Spread knowledge! Share with your friends
and colleagues your MBA experience and
become a KEDGE Ambassador with
attached rewards with will renew your
knowledge, life your competencies and
grow your career both on your own and

with your peers.

FX%73 KEDGE K f
BECOME A KEDGE AMBASSADOR

MBA I H

will be entitled to the rewards™:

FRThHEE 3 iR A E¥ 5

—RAHER 5 KRBT EE MBA IE4Z2 (SEMINAR)
3 or more participants referred

Afully sponsored 5-day MBA SEMINAR

FRIDHTE 2 IF 5

—RHA 5 REY% 2R MBA 1R72 (SEMINAR, BTEHIZEEIE)
2 participants referred

A fully sponsored 5-day MBA SEMINAR (accommodation &

transport excluded)

FRThiTE 1 (I¥ 5
BOAEREFPENE
1 participant referred

4 sets of management books

ore information
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+

TEARUNRAR B F Pz —, EEH BB FBRAEIEXRE PR
NS ERER LR R, MBHERNEETE
Rt 2020 FREENHBEFRS LERBAFES
{EERR MBATRE RIS 18 Fo BF, EAM, FMREA
RAFEENTEFZRAMERIL 10 BF; £L8,
AR BEF RS RREAFEESENTEF IR
ARKWIIRT S BAREE ...

KEDGE Business School, one of the top European
business schools, moves forward in the international-
ization and excellence of its programmes with an
increased commitment to China. Year 2020 marks our
18t year cooperation with Shanghai Jiao Tong Uni-
versity. The same year, in Suzhou, the Sino-French
Institute with Renmin University of China has cele-
brated its 10" year. In Shanghai, the Sino-French
Institue with China Central Academy of Arts has wel-
comed its 2" intake of future bachelor graduates on

its Lingang campus ...
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EEREX
CAMPUSES

KAREK
PERMANENT CAMPUSES

Q =i
ASSOCIATE CAMPUSES

FEYIBEZERHRAAN SN ZEESER — R RZE5SFEEF M (Bordeaux Ecole de
Management) F12ZE@EFPE (Euromed Management) F 2013 4 7 BIEXN&H AL, 2
SHERAMENEZR, RET iESERBEFRERS (Conférence des Grandes
Ecoles) o

BEHENZEIEFFREL2RNERSZ (DF 1%) RNBERMNRELRRINEER
(EQUIS). EEHERBF M= (AACSB) HRETHEEMINS (AMBA) = KBREHINE

B—REF.

In July 2013, KEDGE Business School was founded from the merger of two renowned busi-
ness schools: Bordeaux Ecole de Management and Euromed Management. Member of Con-

férence des Grandes Ecoles, KEDGE is now one of the best business schools in France.

Member of the 1% top business schools across the world, KEDGE holds the triple crown
accreditation - EQUIS ( European Quality Improvement System ), AACSB ( The Association
to Advance Collegiate Schools of Business ) and AMBA ( Association of MBAs ).

/ EFMD “~ !\‘ SSOCIATION
/‘ ‘ | S
Fouss B8 ancss @ AMBA

..........

BORDEAWX iRz @ AVIGNONFEES

BAYONNE E49i @ ° oTOULGN:tﬁe—/
MA\ARSEILLE %9 O BASTIA BHFET
@ DAKARARR '

9N

© SUZNOU M
© SHANGHA! L5

Lis

2016 &, EFEBNERBERIIET, &
ENHEBFREPREAZ R, THAFE
EBTPRERFZRFEZARGRITEERS
BN, BRIRTEZASRAME—IRA
ERBENTINS DI EENEE
FHREERRFBESFRMS, AFHR
FEARPFBASZS, HEEFRZAR, XU~
WHEFREAT

SHANGHAI

In 2016, under the witness of government
officials of both China and France, KEDGE
Business School, Central Academy of Fine
Arts and the Sorbonne University signed
the cooperation agreement to set up a new
Sino-French Institute of Arts and Design
Management. It was the only Sino-foreign
cooperatively-run education institution
approved for formal admission among
Chinese art universities. KEDGE Business
School will provide strong support to CAFA
with its academic strengths, to jointly
develop international talents in art and
cultural industries.
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L5

2002 &, FEEHEBEFRS LBBERFIE
BEE, EERIRCRENIRIDEEHE
Fhe LR, HHFH7 Global MBATI R,
LEBRBARFRTETNRSEFNZ—, B
EEFRAEBIARIERT

SHANGHAI

The cooperation between KEDGE Business

School and Shanghai Jiaotong University
(SJTU) in 2002 contributed to the creation
of SJTU-KEDGE Global MBA programme
and the establishment of KEDGE Shanghai
Campus. SJTU is one of the top higher edu-
cation institutions in China and an interna-

tionally recognised research university.

Pty

2010 FRRIIRIAMNIRE, (e T AR EE
FHREFEARKEZFNEEURFEARK
FHAFRIEE. ZEHNHEFRES S
SMHEFR, EPEFRARERTT L.

SUZHOU

The opening of the Suzhou Campus con-
tributed to the creation of the Institut Fran-
co-Chinois (Sino-French Institute) in part-
nership with Renmin University of China. A
five-year Bachelor-Master programme in
Finance is created as a result of the cooper-
ation between KEDGE Business School and
Renmin University of China.



FhrEE
KEY NUMBERS

282

PN EFFEREFARF
ACADEMIC PARTNERS

60

NEEHERA
STUDENT ASSOCIATIONS

70,000

FLIEAE
ALUMNI

192

fREIEEE (HP44%AEFREE, KA TER)
PERMANENT FACULTY MEMBERS
(44 % OF WHOM ARE INTERNATIONAL )

14,800

—T—Fnﬁl4 80024 (HA25%NERFE)
STUDENTS (25% OF WHOM ARE INTERNATIONAL )

36

NEREARRL L, FEs
EEMIZIHFIIZEIRE
MANAGEMENT AND
DESIGN PROGRAMMES

7 + 3

RKAREK PEEREX
PERMANENT CAMPUSES ASSOCIATE CAMPUSES
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FEHR
MAIN RANKINGS

EEFE7
ERMNHIRE 34

KEDGE RANKS 7™ AMONG
FRENCH BUSINESS SCHOOLS
KEDGE RANKS 34™ AMONG
EUROPEAN BUSINESS SCHOOLS
FT
2020 (£REAIIR) / Financial Times 2020 T

ARIE

EEHRE2

2020 {EBEAIR) / Le Parisien 2020

éﬂ?’ﬁﬁm

SJTU-KEDGE GLOBAL MBA RANKS
41STWORLDWIDE

FT

FINANCIAL
TIMES

2020 (£FEEIIR) / Financial Times 2020

B AR i
EXPERTISES

4

CENTRES OF EXCELLENCE
s ==V e =T

HE SR AR THREE AR AEESEEEE
CENTRES OF EXPERTISE
=BT
KEDGE

CREATIVE

INDUSTRIES

& CUETURE
BB AL S B3 EMRD BB

The School has 4 centres of Excellence and 3 centres of Expertise, enabling
continued advanced academic and applied research, initial training and
executive education. Partnerships with companies and organizations legiti-

mate KEDGE™ s influence on managerial practices in these areas.

FEHAEEFRIZE 4 PSEEARPOM 3 MEWHRFL, REESNS
LFARENBMAR. PRBNSSREEAREERE. SREEIMNAR
BISTRIR R RIRTT T PRI X L I By B IR SR L AT,
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MNKEDGER R =,

— R MR BRI LS, A A E B F e TR A AR %!

Join KEDGE Alumni Community in China. Bring your experiences and your dreams.

Together we will make it stronger and better!

JOIN US *=

WRIFAEIIN KEDGE R SN AIERNR
HEEMHRXS, EAISHNREAR
ABUSERAR

If you want to be involved in the KEDGE
Alumni Community or provide support and

services to the association and alumni,

please contact:

5 i
WAN Linglin

TIHEHIRRRREE
EEYBEFR LBRX

Marketing & Alumni
Relationship Manager
KEDGE Business School
Shanghai Campus

J
+86 218023 8533

=
]

Linglin.wan@kedgebs.com

%;£3(]1 FOR MORE INFORMATION

R

MIERSS
Wechat Service Account
EENBEFR

Oprrsics 0!

DEEDRIEENEE
Bilibili
KEDGE S&EIZEE ¥t

FXEN BREXEW
Chinese Website Alumni Website

WWW.KEDGE-BS.CN WWW.KEDGEBS-ALUMNI.COM

R S

HETHS W NER
Wechat Subscription Account Wechat Mini Program
KEDGE KEDGE

HE RISAS
Tiktok Wechat Channel
EEBEF R SEEENBE R

in]

g BiEY
Weibo LinkedIn
@ EENBEFR kedge-sjtu-global-mba
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